[WORD CHOICE] – verb over noun
The motive for this research report lies in the wondering of the relationship of the customer-driven marketing and the product positioning from the angle of Apple Inc..  
Re: 
1. This research report examines the relationship between the customer-driven marketing of Apple Inc. and its product positioning.
2. This research examines the strategies Apple company uses in its customer-driven marketing, especially in product positioning and customizing, to find out if they are the major factors in attracting Taiwanese college students.
[WORD CHOICE] [WORDINESS] [LOGIC]
Since Life Education is a course which cannot be taught in some traditional ways as Math or Chinese that can be evaluated through exams and assignments, how to raise students’ interest in knowing more about Life Education is a very important thing to be aware of[wordiness] After all, Life Education is not a course which can be valued[Word choice] by the grades students present on exams and homework.
Re: 
1. Since assessment of student learning in Life Education cannot be done through exams, how to raise students’ interest in learning and then how to assess their achievement in this course is a serious issue.  
2. Since Life Education can cover everything we encounter in our life, it can be too broad and abstract to handle, or too much taken for granted by students.  How to arouse students’ interest by using issues they can relate to, then, is a major task of the course and textbook designers.  Likewise, assessment of student’s learning in this course needs careful design, because how well we live in life cannot be assessed by multiple choice questions in traditional exams.
[Thesis Statement] 1 
Americanization is a series of branding actions(where did you get such definition?); it started from creating modern images of America to adopting successful American companies’ brand images to imprinting images of American products on children’s memories in other countries. Consequently, the young generation in today’s world becomes a vast consumer source for America. 
Re: (Two directions: food brands such as MacDonald’s and Friday, or clothing fashion) 
Both because of the overall domination of American popular culture in Taiwan and the successful promotion of several American fashion brands, a majority of college students from upper-middle class backgrounds get attached to American fashion brands such as ---, which produce images of youthfulness, casualness and “good taste.” 
[Thesis Statement] 2 
Since the Communicative Language Teaching principles were adopted by the Nine-Year Integrated Curriculum, English teachers may fail to meet the requirements of the NYI-curriculum if they still use the traditional teaching methods. Therefore, I presume [word choice] that both the schools and teachers of junior high schools must make some adjustments in the English teaching in order to correspond to the Communicative Language Teaching principles set up in the NYI-curriculum. In proof of my assumption, I focused my research on a case study of two English classes of Lieh-Yu Junior High School in Kinmen. [Thesis Statement—not yet clear]
Re: 

Since the Communicative Language Teaching principles have been adopted by the Nine-Year Integrated Curriculum, English teachers may fail to meet the requirements of the NYI-curriculum if they still use the traditional teaching methods. Therefore, both the schools and teachers of junior high schools must make some adjustments respectively in the choice of textbooks and teachers, in teacher development and exam preparation, and, for teachers, in teaching methods in order to realize the Communicative Language Teaching principles set up in the NYI-curriculum.  In the following case study of two English classes of Lieh-Yu Junior High School in Kinmen, I will analyze how these factors come into play. [Thesis Statement—not yet clear]
[Thesis Statement] 3; [misplaced modifier]
Through analyzing the purpose of package design, consumer behavior, and bridal cake companies’ marking ways and consumers’ decision from my survey, package design is a crucial factor when consumers are making decision.
Re: 

Through analyzing both the marketing strategies of bridal cake companies’ and my survey of ~ potential consumers, I argue that the package design of bridal cakes is a crucial factor in the decision making of the potential consumers who are greatly involved.
[Thesis Statement]4 

In order to help people to have a proper stance toward this developing technology, this report will focus on two divisions of human cloning, which are therapeutic and reproductive cloning, to discuss the feasibility of human cloning and its influences to human beings.

Re: 

This paper analyzes the pros and cons of both therapeutic and reproductive cloning, and argues that therapeutic cloning can be allowed under regulation while reproductive cloning should not.
[LOGIC] and [Using QUOTATION]
To further (?) define deconstructive architecture, it usually serves as counter examples of modern architecture which are usually governed by rationality and the idea of “form follows function.” But what is so special about deconstructivism that it receives it’s a whole movement? (?) Furthermore, what inspires these deconstructivists?  

[W]e don't want architecture to exclude everything that is disquieting. We want architecture to have more….Architecture should be cavernous, fiery, smooth, hard, angular, brutal, round, delicate, colorful, obscene, voluptuous, dreamy, alluring, repelling, wet, dry and throbbing. (Himmelblau 95)
These are probably the ideas and inspirations behind a deconstructive architect. The movement was influenced by the philosophy of Jacques Derrida. “Deconstruction is not simply architecture. Rather it is displacement of traditional thinking about architecture” (Wigley 36). Furthermore, 

deconstructive architecture aims to break down or re-arrange the typified notion of a building, exposing its inside to previously unseen aspects of its outside, reconstructing different accommodations of space, forcing different means of access, reworking its principles of what it contains (Wigley 117).

These ideas had significant influences on architecture of the 1980s and 90s. If the building looks “fragmented, non-linear, with bent/uneven outlines and incomplete forms,” then it must be deconstructive architecture. (citation?) Unlike modernists, deconstructivists also allow form to follow fantasy and function at the same time.
Re: 

What is deconstructive architecture and what does it do to architecture?  Deconstructive architecture, first of all, is a response against modern architecture, which is usually governed by rationality and the idea of “form follows function.” Deconstructivists, on the other hand, allow form to follow fantasy and function at the same time.  Emerging in the 1980s and 90s, their buildings look “fragmented, non-linear, with bent/uneven outlines and incomplete forms”(citation?), far different from the modernist geometric shapes.  To work against modernist principle of rationality and “less is beautiful,” moreover, deconstructivists do not “exclude everything that is disquieting. … want architecture to have more,” so their architecture can speak loud and come alive: “cavernous, fiery, smooth, hard, angular, brutal, round, delicate, colorful, obscene, voluptuous, dreamy, alluring, repelling, wet, dry and throbbing” (Himmelblau 95).  
Behind deconstructive architecture there is the philosophy of Jacques Derrida, who seeks to undermine the authority of logocentrism by exposing language’s fluidity. Deconstruction in architecture, therefore, means a “displacement of traditional thinking about architecture” (Wigley 36). Gone, for instance, are the traditional notions of inside, outside and access not to destroy a building, but to offer us some fresh perspectives; deconstruction “expos[es a building’s] inside to previously unseen aspects of its outside, [reconstructs] different accommodations of space, [forces] different means of access, [reworks] its principles of what it contains (Wigley 117).

[LOGIC]
It seemed that her mother-in-law did not like her because she had a marriage before and Lily also felt being despised although her husband’s mother did not say no to their marriage directly. 

[Gap] Along with the interviewee’s experiences, it seems that the bias against divorced women is disappearing and the elder generation gradually can accept their daughters to finish one marital relationship. With the rising divorce rate, people are more open to divorce.

[Gap] When it comes to divorce, Bohannan talked about it from six aspects which are emotional, legal, economic, co-parental, community and psychic divorce. … Only when the couple totally separate by the six aspects can we call it divorce.
Re: 

It seemed that her mother-in-law did not like her because she had a marriage before and Lily also felt being despised although her husband’s mother did not say no to their marriage directly. 

Lily’s experience, however, happens more with the older generations than the younger ones.  All the interviewees confirmed to me that in workplaces the bias against divorced women is disappearing and even the older generation at home can gradually accept their daughters’ terminating their marital relationship. 

Nonetheless, external acceptance does not make divorce easy to take for divorcees.  Divorce does not happen overnight or with the signing of the papers; rather it involves separation on six levels: the emotional, legal, economic, co-parental, community and psychic divorce (Bohannan pagination?). … Only when the couple are totally separated on these six levels is a divorce complete.
Introduction, [LOGIC] and [Sentence Construction] 

Watching ads between programs becomes a common phenomenon in people’s daily life. To say further, an advertisement, of course, is to make consumers feel interested about the products it speaks for, however, this statement somehow underestimate the effects an advertisement can bring. In fact, an advertisement can change people’s life in many aspects. For instance, you may say “actions speak louder than words” (心動不如馬上行動) when convincing a friend to buy a bag, or you may think: “don’t let today’s social activities become your burden tomorrow” (別讓今天的應酬成為明天的負擔) while your colleague asks you to drink three more mugs (Tsao 11). The above situations show that advertisement does affect how people speak and think in daily life. Moreover, it can also be helpful for a company to set up its brand image, for example, people in Texas get used to call all the soft drinks “coke”- including those which are not coke, nor produced by the coca-cola company (Advertising【廣告】).
Re: …Watching ads between programs has become a common phenomenon in people’s daily life. The purpose of an advertisement, of course, is to make consumers feel interested about the products it speaks for; however, an ad can do more. In fact, advertisement changes people’s thinking and language habits in many ways. For instance, you may say “actions speak louder than words” (心動不如馬上行動) when convincing a friend to buy a bag, or you may think: “don’t let today’s social activities become your burden tomorrow” (別讓今天的應酬成為明天的負擔) while your colleague asks you to drink three more mugs(Tsao 11). Moreover, some brands can help give the name to not only their own products but the other related ones.  Texans, for instance, call all the soft drinks “coke” (Advertising【廣告】), and many Americans call tissue papers Kleenex, whichever brands they are.  
