Magazine Project (1) 

Theme, Structure, Data Collection Methodologies, Main Appeal, Target Audience
Theme– Taipei Night Markets 2007 
General Questions for Writing: 

A. What makes night markets appealing to local residents as well as tourists?  What are the distinct features of some individual night markets?  (Their new trends and histories?  Foods and stands?  Interesting people?) 

B. What “modes” of writing will you write in?  
a. Cities/Places (writing modes: descriptive, analysis, etc.)  
b. Character Sketch (writing modes: narrative/descriptive, analysis, interview, etc.) –Lo-hua ?  
c. Art & Fashion (writing mode: analysis) –Sheda 
d. Business Trends (writing modes: analysis, cause/effect, etc.) – 
i. clothing --  Shilin
ii. Foods and Services -- Keelung
   iii. Famous Foods in Sheda 
   iv. Famous Foods in Lohua 

Structure
1. Introduction 

2. Cities/Places (writing modes: descriptive, analysis, etc.)  history and features 
3. Character Sketch (writing modes: narrative/descriptive, analysis, interview, etc.) –Lo-hua  
4. Art & Fashion (writing mode: analysis) –Sheda 
5. Business Trends (writing modes: analysis, cause/effect, etc.) – 
i. o --  Shilin
ii. Foods and Services -- Keelung
   iii. Famous Foods in Sheda 

   iv. Famous Foods in Lohua 
6. interview/field trip record—a photo record/story? 
7. Issues for discussion?  (Illegal vendors; aspects to improve; health; distinct features?)  
* The roles you want to take in unit 3: 

	Writers 
	Editors 

	1. column writers/photo-records 

	2. editors (includes the writing of introduction and headlines, etc.) 12 

3. graphic designers – 4? 
4. copy-editor (proofreader) – all   




Data Collection Methodologies
Interview, questionnaire, reading and observation 
-- What to observe: 
Repetition? The distinct stands 
Arrangement of the stands, and the signs 

1. 隱結構性、無空間層級：公共與私密空間的交界 
[image: image1.jpg]



2. 商品陳列：由輕質、廉價的材料拼裝而成，可拆解重組 (楊70) 
夜市裡販售的商品重複性很高，特別是已具口碑
的美食或物品，常會出現許多家標榜同一老店的攤販，讓人難以分辨。這也說明
了夜市攤販的組成自有其道理，並非如一般人認為的隨便聚集在一處，通常會順
應人們的需要而彼此共生共存。販售相同小吃的攤販不會排列在一起，中間穿插
著互動類或商品類的攤販，讓人們在穿越時能一直保持著多樣性的感官刺激，
（楊 65） 
Signs –non-aesthetic, too busy or an interesting characteristic? 
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招牌傳達的訊息，絕大部分都是以文字的表現為主，輔以搶眼的照明，讓夜
晚的街頭被招牌混淆了人們對空間的識別能力，於是招牌成了地標，成了視覺焦
點，成了地方的代言者 (72)
Questionnaire: on consumer satisfaction (郭 64)
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Interview manners: 

1. interview is not casual chatting, but it can seem one.   
2. timing – how do they have time to talk with you?  Don’t make it longer than expected.  
Interview skills – planned; one question after another, 

1. don’t ask some obvious or sensitive questions (where are the coffee beans from; why do you think Taiwanese come here) 為什麼你在韓國出生？為什麼你不想回韓國去？ About the other stores? 

Good questions to ask: what makes Lo-hua different from the other night markets? 

2.  interesting answer: interpret coffees 

3. the purposes (and focus) of your interview? 
Possible Purposes: 1) in-depth understanding of how night market is related to one person; 2) foreigners’ perception; 3) general survey of interests (for questionnaire) 
,Main Appeal and Target Audience— Later
Magazine project: Night Markets in Taipei 
General Features
I. Definition: the crux of city dwellers’ activities -- a) by a temple, center of traffic; b) by a market; c) near a school; d) in a business or residential area. 
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Registered in Taipei City Government: 30
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(陳 p. 33) 

 Kinds: metropolitan, area-based, community-based) 

(楊 p. 16) 

shape—belt (street) shapes, square.  
II. Histories:

[image: image7.png]e
,M‘nxﬁ B
’”ﬁ ’ {'i&f}

1?{?7;‘5(5&"? LL&MEF—L#J
A SRR A AR AR
MAE -

L 3
1796 4 - A
i3

& .
&)

B
- kv%

PN NTAN
R A b Bt
L )
B AR
/j& o

LE AR-2
1915 41
W4k
S
2. 4 KW
¥ 5 0 4
A A
i 4] s

E#d o b
KMJL#




 

[image: image8.png]]

| R

4 AL A e
é’] = 1E o




 

III. Functions, Attractions and Defects: 
（一）夜市作為一夜間活動之傳統型態
（二）夜市作為一現代城市夜間休閒之場所
（三）夜市作為一種文化地景之現代化轉型
a. Why do you like or dislike night markets?  For its food, clothing, space, time (night life), the sense of freedom and liveliness, etc.?  Which of these cannot be replaced by a department store?  How is shopping in a night market different from shopping in a department store? 
b. What do you think to be the major problems of night market in general? 
林德俊（2000）的現代詩〈我的夜市物語〉中，真實地描寫夜市活動的點滴，透過對夜市喧鬧的印象，表達都市人試著在擁有陳舊記憶且熟悉的夜市中，尋求一些安慰，也透露了熱鬧之後的失落感；葉玉靜
（1998）之〈空間記憶—生命空間的真實經驗〉中，以「夜市」為主題，點出
夜市中彼此共享流通空間的特點，在夜市中沒有所謂的明顯界線，攤位與攤位
間販售的美食可以互相連通，共享著一個半開放的空間，成了在夜市飲食的獨
特之處。
〈新世代詩人都市文本的空間想像初論〉認為夜市獨特的消費型態，是百貨公司品牌販賣的粗製化與地攤化，沒有任何高尚的形式包裝來支配購買的慾望，前往夜市消費的人群，其職業結構分布廣泛，並且逛夜市變成一個簡單的休閒生活，人們不必穿戴整齊、衣冠楚楚，是一種即興式的生活調整與消費方式；楊子（1988）在〈逛夜市〉一文中，則細膩刻畫夜市活動宜人自得的樂趣，簡單的設備反應了隨性的廉價消費，卸除了精緻的包裝、廣告和品質保證，大剌剌的招牌、任人翻動的商品和不衛生卻好吃的美食，在在顯示了台灣人對生活品質需求的極度彈性，都是來自於對傳統文化的回憶和眷戀。(楊 p. 6)  
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Problems: 1. standardization (楊 28-29) 
可以想像在夜市交易的過程中會聽到收銀機的聲響嗎，在這樣的
一片現代化改革中，我們再也看不到特有的小臉盆裝著紙鈔跟硬幣的
情況，還是老闆身上的圍裙上的多重口袋或是腰包的舊有的收納現
象，而是充斥著一片電子化的機器來取代這樣的事物，不覺得是件很
無奈的事嗎。還是以往所吸引我前往的娛樂活動－打彈珠，現在也逐
漸的被什麼BB槍或是電子式的娛樂所取代，真是一點舊有的文化都沒
有保留下來。
2. 夜間休閒活動時間意義的模糊 
3. 機制化與效率化導向
4. 流動、開放意義的喪失
像士林夜市，臭豆腐和蚵仔煎的攤位就不只十家。有一次，我在士林夜市還看到，
新的攤位開張，有人舉牌繞場招商，
A. Lo-hua Group: Jane, Allen, Kelly and Harry 
Minor Column 

1. History, food, and the Baofu Temple, including traditional parts, transportation routes and suggestion. 

Major Column Places of Foreign Cultures
2. Little Italy Café, the coffee shop located in the Lohua night market, which is different from other night markets. 

i. The interview with the owner of Little Italy Café about the experience and integration in the Lohua night market

ii. The interview with the foreigner, Nick, in Lohua night market. 
3. Korean Street 

4. Conclusion 
 Extend to features of 永和？http://234.travel-web.com.tw/Show/Style3/Column/c1_Column.asp?SItemId=0131030&ProgramNo=A100112000001&SubjectNo=2626&Page=1  

B. Shilin Group--  members: Clytie, Denise, Ruby, Peter 

Title: The King of Nights--Shi Lin Night Market 

Minor Column  Intro: the background, history and distinguishing features of Shi Lin night market 
Major Column –Business Trends 
P1: what kind of people will be the consumers there 

P2: the analysis on the features of different areas in the night market.(1.why the streets are crowded and noisy but the planned area, the building next to the streets, is kind of lonely. 2. what the structure of the night market is.) 
P3. Introduction on top 10 hot foods.(selling strategies, any business trend?) How? 
P4. An interview with a special stand or a market goer. (Is this enough?)
P5. the influence Shi Lin night market brings to the surrounding areas. (Shi Lin business district) 

Conclusion 

e.g. 
Shi-Da group members: Sherry, Eva, Lisa, Denis 
Shi Da Night Market--Night Paradise for students
I. Introduction 

II. Body 

Major Column –Arts and Fashion
1. The art and fashion in Shi Da Night Market 

a. independant branding-accessory & clothing 

b. exotic style clothing (e.g.Indian style) --
2. Restaurants (with special decoration or exotic food) in Shi Da Night Market 

Minor Column 

1. Some popular food stands in Shi Da Night Market 

2. Why there are many exotic stores (restaurants, and clothing atores) in Shi Da Night Market? 

III. Conclusion 

Schedule: 

3/23 Discussion for the interview 

3/24 Visit Shi Da Night Market (interview) 

D Keelung Group Member: Sam, Sean, Rainy and Angela 

Title for E-magazine: Keeping Your “Temple” with Kelung Night Market 

“Temple” is the onomatopoeia of “tempo”, because Kelung night market is also called Temple night market. 

Major column: Business -- Recommended food stands or good bargains 

Minor column: Place -- Things to be careful about 

Tentative outline of our magazine 

I. Brief history of Kelung night market. ( Minor column ) 
A. Its’ development and expansion. 

B. Its’ specialty compared to other night markets. 

C. Brief introduction to the gods in the temple. 

II. Introduction to well-known food stands (stalls) and shops. (Major part) 

A. History 

B. Famous food ( possibly its ingredients, specialty compared with similar food, and how is tastes.) 

C. Certain Groups of the consumers ( such as students, or workers…) 

III. Introduction to nearby shops in addition to the shops and stalls in the night marker. ( subject to change) 
IV. Suggestion 

A. Suggested routes ( like transportation…) 

B. Tempo ( Here, we think that people living in the cities are busy with business and affairs and feel stressed, their tempos are fast and sometime forget to relax themselves , so we will suggest that people could go to Kelung night as a way to relax themselves. This part may aim to describe why the night markets play an implacable role in people’ entertainment in Taiwan nowadays.) 
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